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1  [bookmark: OLE_LINK1]INTRODUCTION
The journal of Upubscience Publisher gives preference to manuscripts of high scientific level, which have not been published, and are written not only for specialists but also for the general public interested in the questions of related fields.
Papers should be written in comprehensible academic English. We strongly recommend to attentively check the spelling and get your paper proofread by a native English speaker. 
The text should be prepared using the guidelines defined in this document. Use either Microsoft Word editor. Submit the paper online at the website www.upubscience.cn. Once you submit the paper, you will be able to track the process on the same platform. 
The length of the manuscripts is not strictly limited, but it is recommended not to exceed 20 pages. Tables, charts, and illustrations should be submitted in separate files (not only in Microsoft Word). If illustrations are prepared using Excel software, it is necessary to provide open operational files of illustrations. The photo resolution should not be less than 300 dpi. If you are using Visyo, please save your illustrations as pdf files as conversion to jpg produces lower quality images.
The initial manuscript and all the edited versions, if there will be any, should be uploaded by using the same paper ID and a specific user name and password. Papers that are simply sent to our e-mail but not uploaded on the website, will not be considered. 
2  PAPER AND TEXT FORMAT
2.1 Secondary Title
2.1.1 Third level title
The fonts, their sizes, and styles can be seen in the table & figure below. 

Table 1 The recommended fonts
	Item
	Font 
	Font 
	Font 
	Style

	Title of the paper
	Times New Roman 
	Times New Roman 
	9 pt**
	Normal 
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	Times New Roman 
	Times New Roman 
	9 pt
	Normal 

	Title of the paper.
	Times New Roman 
	Times New Roman 
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	Title of the paper
	Times New Roman 
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	9 pt***
	Normal 


Note: *** is , ** is , * is.





[image: C:\DOCUME~1\MR1B20~1.MAR\USTAWI~1\Temp\Rar$DR01.500\area.png]
Figure 1 Digital representation of a sample cell in a board maze 
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REFERENCES
The citations within the text should be numbered in square brackets [1] and correspond to the alphabetically arranged entries in references. Multiple references should be placed within the same brackets [2-3]. 
To compile an entry, please do the following: after the authors’ names, indicate the title of the paper, then the title of the journal, the year of publication, volume and issue, and pages. If possible, also add the DOI address.
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